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Are you new to the world of SEO? Are you a new WordPress.com blogger or site owner, or thinking of 
becoming one? If so, use this SEO for Beginners guide as a resource to gain the knowledge you need to 
build a website or blog that ranks high in search engines.
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What is SEO?
SEO — which stands for “search engine optimization” — is the 
marketing strategy you use to make sure people find your website 
or content (blog articles, videos, infographics, etc.) via search engine 
results. If you’ve ever done an online search and wondered why one 
site appears higher than the next in the search results, the answer is, 
to a large extent, SEO.

Why does SEO matter?
Whether you’re a blogger, an online retailer selling to a national 
audience, or a local business owner, your success depends on people 
finding you on the web.

Section 1: What is SEO, and why does it matter?
The web is full of people searching for answers to their questions and for solutions to their 
problems. It’s also full of people providing answers and solutions. What is it that determines 
whether people find your website or blog content on the web? A big part of the equation: how 
well you manage search engine optimization (SEO).1

A 2017 Shareaholic study 
of over 250,000 diverse 
websites found that 

SEO drove 34.8 
percent of site traffic, 
compared to 25.6 percent 
from social media.1

 34.8%
25.6%

SEO social media
There are five ways in which people might find 
your website or content:

 Word of mouth

 Social media

 Media coverage

 Paid advertising

 Organic search (via unpaid search engine results)

1
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juliefriedenberg
Sticky Note
Might be nice if we could round these numbers?
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All five of these areas overlap and support each other. For instance, 
if you post a digital ad that gets a lot of social media attention, it can 
also get you covered by a local news station, which then gives you 
a big word of mouth boost. The resulting linkbacks, comments, and 
other quality signals you get on your blog articles then help your site 
to rank higher in search engine results.

However, unlike the other ways that people might find you, ranking 
high in organic search engine results allows you to maintain a 
continuous flow of potential fans or customers to your website — and it 
doesn’t have to cost you a penny in advertising costs.

SEO as a system
Search engine optimization isn’t a single tactic; there’s no silver 
bullet to good SEO. Instead, you should think of SEO as a system 
and a practice: a broad, interconnected, sustainable digital-
marketing strategy.

Section 1: What is SEO, and why does it matter?

Knowing the best practices 
to improve your SEO, 
coming up with your own 
SEO plan, and continuously 
creating quality content will 
yield powerful results over 
the long haul.
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What are the most popular search engines?
When it comes to searches from mobile devices, Google’s market share 
grows to over 93 percent. Since the percentage of people using the web 
via mobile devices increases yearly, having a website that is mobile-
friendly is increasingly important for your SEO.

How do search engines determine search rankings?
Google and other search engines have algorithms that aim to provide 
internet searchers with the most relevant results and the best user 
experience possible.

Consequently, high-quality content that loads quickly (on mobile and 
desktop) and is easy to navigate will tend to show up higher in search 
engine results Pages (SERPs).

Like the ingredients of a secret sauce, the exact formula of each company’s 
search algorithms is kept secret. The algorithms are also constantly 
tweaked to ensure that they stay relevant in an ever-changing web.

Even though the exact formulas for search algorithms aren’t public 
information, we do know the basic factors determining how high a site 
or an individual piece of content (like a blog post) will rank in search 
engines. In the next sections of this ebook, you’ll learn how to create 
valuable content for your fans, customers, or clients, and how to design 
it so that it ranks as high as possible in search results.

Like much else in your path toward growing your audience, this is more 
a marathon than a sprint. Plan to create high-quality, optimized content 
in your niche to a consistent cadence, and avoid shortcuts that promise 
(but fail to deliver) overnight SEO success.

2 Section 2: How do search engines work?
Without a basic understanding of how search engines work, you can’t optimize your 
website and content to rank high in search results.

According to Statista,2 the three most 
popular search engines in the U.S. 

based on percentage of search queries 
are the following:

12%

63%

24%

Like the ingredients 
of a  secret sauce, the 
exact formula of each 
company’s search 
algorithms is kept secret. 
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3 Section 3: Optimizing your WordPress.com blog or website
WordPress.com is a powerful, SEO-friendly platform right out of the gate. However, it’s up 
to you to maximize the SEO potential of your blog or website.

Some web platforms are better than others at optimizing your content for search engines. If you have a 
WordPress.com website, the platform handles multiple elements of SEO under the hood, without the need 
for you to do anything. For instance:

WordPress.com themes are designed to be easily crawled and indexed 
by Googlebot.

Every WordPress.com site has an XML Sitemap that automatically alerts 
Google and other search engines every time you update your site.

WordPress.com’s post and page editors allow you to add SEO-friendly 
text, tags, descriptions, and other metadata with a few quick clicks.

WordPress.com themes are designed to be lightning-fast and  
mobile-friendly.

WordPress.com’s global content delivery network (CDN) automatically 
optimizes, caches, and serves the images you upload to your site or blog.
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Section 3: Optimizing your WordPress.com blog or website

Five steps to boost your WordPress.com site’s search rankings
To optimize your search results, cover these basic steps when you’re creating new pages or posts on your 
WordPress.com website.

1. Focus on quality and sustainability 

Create original, high-quality content on each page or post. “Quality content” 
is hard to define but easy to recognize: it’s unique, informative, entertaining, 
and visually engaging. Use good grammar, be concise, and make it easy for site 
visitors to find exactly what they’re looking for.

When it comes to choosing your SEO approach, be the tortoise, not the hare. 
Focus on creating content that will give you a sustainable amount of views over 
the long term.

“Sustainability” also means planning to invest a manageable amount of effort 
into content creation. If it takes you four hours to create one good blog post, it 
might mean you can only create, say, one new post per week. While that might 
not sound like much, keep at it and you’ll have 52 high-quality articles under 
your belt after one year!

2. Use keywords

Keywords are specific words or terms you want your site or content to rank for 
in search engines.

Use a specific, focused keyword you’re trying to rank for in your pages or posts. 
For example, “best organic baby food” is a more specific and focused keyword 
than “baby food,” and it helps search engines match your content to specific 
user searches.

The more focused your site is overall, the more successful you’ll be in search 
results. You can gradually start going after related clusters of keywords that 
help search engines better categorize your content. A website exclusively 
focused on baby care or parenting is likely to rank higher for related searches 
compared to a website that only includes a small percentage of articles on 
those topics.
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3. Be smart about keyword repetition

If you create a blog post for the keyword “best organic baby food,” that same 
string should appear in different sections within the article, including:

• Title: the title of the page or post
• URL structure: the URL link of your page or post (example: mysite.

wordpress.com/best-organic-baby-food/)
• Header tags: the hierarchical H1–H6 headers that you use on pages or 

posts to break up content sections
• Body Content: the text of the page or post

A word of caution: do not overuse keywords in your content body. The ideal 
keyword density (e.g. the percentage of words in an article that are your 
focused keyword) is within the 0.5–3 percent range. Search engines are smart: 
go too far above this range, and they might consider your content to be 
spammy and penalize your ranking as a result.

4. Carefully consider your categories and tags

When setting up your blog, you’ll also be creating individual categories that 
each blog post will fall under. Categories are broad topic areas that help 
search engines (and site visitors) further identify and group your content.

There are two general rules to follow with categories:

1. Don’t create too many categories, as you likely won’t have enough 
content to populate each individual one, at least not during your site’s 
early days. Instead, add content without overwhelming your site visitors 
with category choices to click on. Use subcategories if necessary once 
you have more content — for example, “Fruit,” “Vegetables,” and “Meat” 
could be good subcategories under the broader “Baby Food” category.

2. Try to put each blog post in one category, rather than multiple ones. 
This is good for search engines, and creates a better user experience, 
too. Visitors don’t want to click on different categories and see the same 
content on every page.

Tags are another useful tool that helps describe the content of a blog post and 
groups related posts together. Tags are similar to keywords and categories, but 
they still serve a unique function.

Popular Tags

Categories

Section 3: Optimizing your WordPress.com blog or website
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Depending on your WordPress.com theme, the tags you assign to a given 
article may appear at the top or bottom of the article. When you click a tag, 
it will show you all of the other articles on your blog that have also used that 
tag. While using tags might not make an article rank higher in search results, it 
does create new tag pages that are indexable, searchable, and rankable. Tags 
tend to be more specific than categories, and you can use them to give readers 
(and search engines) a more refined understanding of the topics you cover.

5. Use images

Images break up blocks of text and help you tell a story visually. In short, 
images create a better user experience. As a result...

• Articles containing images get 94 percent more shares than text-only 
articles.3

• Articles with images placed every 75–100 words get twice as many shares 
compared to articles with fewer images.4

When you upload an image to your WordPress.com website, there are two 
fields to complete: the image caption and the image description. Your site’s 
visitors and search engines will see your image caption (it shows up under 
the image on your public site). However, the image description is only seen by 
search engines.

Make sure at least one image in your page or post has an image description 
containing the article’s keyword. That will help your image show up in image 
searches for that specific keyword, and it will help the overall article rank higher 
for that keyword as well.

It may take four to six weeks  
for Google and other search engines to begin 
adding new websites to their search results.

SEO for Beginners: A Guide by WordPress.com 9

Section 3: Optimizing your WordPress.com blog or website
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4 Section 4: Seven additional SEO tips and tricks
Using an SEO-friendly platform like WordPress.com, writing high-quality content, and 
covering the basics of SEO on each post you create will take you far in your journey to 
SEO excellence.

Here are a few additional SEO tips and tricks to help you take your WordPress.com website or blog to the next level.

Create long-form content 

Most blog articles are under 1,000 words. However, Backlinko analyzed one 
million Google search results and found that the average word count on 
Google’s first-page search results was 1,890 words.5

 
That means that by writing longer, more in-depth articles, you stand a better 
chance to outrank your competition.

Make the most of internal links

When you create a new page or post, be sure to link to other pages or posts on 
your site.

For instance, in your new “best organic baby food” blog article, you should link 
to your older “safest baby diapers” and “top 10 non-plastic baby toys” articles. 
Likewise, update those old articles with links to your new baby food article.

These internal links not only keep people reading articles on your site, but they 
also tell search engines that your other articles are also high-quality articles 
related to baby care.

Add quality external links in every blog post
External links lead to other high-quality, reputable sources elsewhere on the 
web — for example, magazines, company blogs, and news sites focusing on your 
chosen niche.

An ideal instance to use an external link is when you’re making a factual claim or 
citing a statistic. Quality links may include .edu and .gov websites, or highly reputable 
.com websites such as Scientific American, The Economist, and The New York Times.

1

2

3

https://backlinko.com/search-engine-ranking
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Section 4: Seven additional SEO tips and tricks

Consider upgrading to a WordPress.com Business Plan

As previously mentioned, all WordPress.com sites are optimized for SEO, but a 
Business plan gives you access to additional, more advanced SEO and planning 
tools, like Google Analytics and the Yoast plugin.

Create a keyword strategy

Professional marketers and bloggers use paid keyword planning tools to plan 
out the specific keywords they’re trying to rank for. They typically aim for long-tail 
keywords — short phrases that are searched less often but are easier to rank for 
— rather than short-tail keywords, or head terms, which are frequently searched 
one- to two-word phrases. The latter are far more difficult to rank for. For instance, 
“best organic baby food” is a long-tail keyword that is going to be much easier to 
rank for than the short-tail keyword “baby food.”

Even if you don’t want to open your wallet and pay for a keyword planning tool, 
you can still use Google to help with your keyword strategy. Start by searching for 
the potential long-tail keyword you want to write about (say, “best organic baby 
food”). Toward the top of the search results page, you’ll see a “people also ask” 
section. There you’ll see related long-tail keywords comprised of search queries 
made by other people such as, “Is organic baby food better?” or “Which baby food 
pouches are best?”

At the bottom of the Google search page, you’ll also see related search queries 
such as “best organic baby food stage 1.” From these two sections, you can 
compile a list of keywords to include throughout your article or use them to create 
a series of articles that are internally linked together.

Try to get legitimate backlinks

Another important data point that search engine algorithms consider is backlinks. 
A backlink is a hyperlink from another website to your own content. The more 
relevant and high quality the backlinks are, the better your search engine ranking 
will be.

The best backlinks you can get are from .edu domains, prominent media outlets, 
or other high-authority websites specific to your niche (like a high-ranking 
childcare website linking to your baby-food article).

5

4

6
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7

The best way to get backlinks is to continue creating high-quality content month 
after month, year after year, establishing yourself as a respected authority in your 
niche. There are other ways to be proactive about generating backlinks:

• Mingle on social media with other high-authority website and blog owners in 
your niche so that they become aware of who you are and what you do.

• Attend real-world conferences and gatherings to network with others in 
your niche.

• Give backlinks on your site (in your content and via tools like your sidebar 
blogroll) to other websites and blog owners whose work you respect.

Maintain your SEO

Let’s jump into the future. Your website or blog is now a couple of years old. You 
use your WordPress.com site stats (included in all sites regardless of plan) to see 
which pages or posts on your site are generating the most traffic. If you have a 
Business plan, you occasionally visit Google Analytics to dig deeper into your site 
stats and see the referring traffic you get from Google (and other sources) for each 
blog post.

Think of each blog post or page on your site as part of a digital portfolio that 
you must periodically maintain. Set a recurring quarterly or biannual calendar 
reminder for your SEO maintenance and stick to it!

You may also decide to delete some of the low-performing blog posts you wrote 
when you first started if they’re not generating any traffic and have no backlinks. 
Better yet, update older posts with new content — better writing, header tags, 
internal links to and from newer articles, new images or videos — and then 
republish them. SEO experts like Neil Patel say that one of the best things you can 
possibly do to boost your website’s traffic and search rankings is to update your 
old content.6

The goal of SEO maintenance is for you to develop an interconnected digital 
portfolio while constantly improving performance metrics (more traffic, more 
shares, better search engine rankings, more comments and social engagement).

Many talented creators neglect the critical aspect of content maintenance, and 
their SEO potential suffers as a consequence. Even though this is an SEO for 
Beginners guide, it’s important to maintain what you build from day one.

Section 4: Seven additional SEO tips and tricks
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5 Section 5: Summary
Now that you’ve completed this guide to SEO, you have a solid foundation to build on. 
You now know...

What SEO is and why it matters 
to your success

How search engines work How to improve and maintain 
your SEO on your WordPress.com 

website or blog

Now comes the fun part: getting started!

You’ll learn as much from doing as you will from researching. By creating your own blog or website on 
WordPress.com, much of the hard SEO work is already done for you. Today is the day to turn your great 
idea into reality.

Get started with WordPress.com

SEO for Beginners: A Guide by WordPress.com 13

https://wordpress.com/create/?currency=USD&sgmt=gb&utm_source=google&utm_campaign=Google_WPcom_Search_Brand_Desktop_US_en_360&utm_medium=paid_search&keyword=%20start%20%20wordpress&creative=327272467614&campaignid=1774810776&adgroupid=74516845092&matchtype=b&device=c&network=g&targetid=kwd-295897360526&locationid=9010606&gclid=EAIaIQobChMI4uPtuNGb4gIVTLjACh0maQxOEAAYASAAEgKi5PD_BwE&gclsrc=aw.ds


1 www.shareaholic.com/blog/search-engine-social-media-traffic-trends-report-2017/
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3 www.jeffbullas.com/6-powerful-reasons-why-you-should-include-images-in-your-marketing-infographic/
4 buzzsumo.com/blog/how-to-massively-boost-your-blog-traffic-with-these-5-awesome-image-stats/
5 backlinko.com/search-engine-ranking
6 neilpatel.com/blog/updating-old-content-to-boost-ranking/


